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Marketing 1190 Integrated Marketing Plan Rubric - Rating for Written IMC Plan and PPT/Oral
Section [Name T

\Written Plan and Presentation Notes Total possible points 20

Possible points = 4

Market Needs- The Market-Macro
SWOT Elements Shown
Gap/Needs Analysis of Target Mkt
Demo's/Competition/ Tech/Econ/

STP- Segmentation, Targeting, Positioning

Points earned =

Overall Media and Creative Plan
IMC Plan Structure-choose/explain model
Explain IMC Goal setting and measuremt
Value Proposition/ Brand story/promise
Show Product Differentiation

Explain Features, Benefits, and Proofs

Campaign Tag, Media Plan, Ads, $3
Creative Tag Line, Supports, Proofs
Basic Media Plan with 3 Mediums
Rough Broadcast Ad

Rough Print Ad or Direct Mktg ad
Rough Social Media Platform ad, msgs
Basic Production and Creative Budget

Quality Production of Final Written Plan
Timely Submission for Final Written Plan

IMC Powerpoint Development

Possible points = 3

Points earned = -

IMC Oral Delivery of Powerpoint Possible points = 3

Defense of IMC Plan

i} Points earned
Final Weighting 1ot fonits:
Written Plan (Sections 1-4) 70% of grade
Oral Powerpoint Plan (Sections 5-6) 30% of grade




